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11th Annual

Okner Direct Marketing

Collegiate Symposium

February 25th, 2011
University of Wisconsin, Whitewater
Hyland Hall
        Agenda

	8:30-9:30
	Breakfast and Registration  - Lobby of Hyland Hall

	9:30 – 10:45 am
Timmerman Hall
	Welcome: Carol Scovotti, University of Wisconsin, Whitewater
Keynote Speaker:  
Addie Braun, Google
Head of CPG Food and Beverage

“Google: How We Think”


	11:00 – 12:25
Breakout Sessions

Classrooms in 

Hyland Hall
	Table 1: Search Engine Marketing: Mackenzie Bestold, ULINE 

Table 2: : Data-driven Multi-Channel:Mike VanHaren, Quad Data
Table 3: The Analytics Imperative: Richard Hren, Razorfish
Table 4: Multi-Dimensional Targeting:Dan Roglin, Omnicom Network
Table 5: Social Media in B2B : Warren Lillund, Hunter Business
Table 6:  Social Media in B2B: Jim Knopf, Hunter Business
Table 7: Interactive: Chris Remington, Trivera
Table 8: Direct Mail in A Brave New Market: Karen Bieringer, USPS
Table 9: Video: Addie Braun, Google

Table 10: Strategy:  Milissa Rick, Spacesaver
Table 11: Local Search: Christian Burgan, TMP Directional Marketing

Table 12: Interactive/Multi-Channel: Aaron McAndrews,Lands’ End

Table 13: Digital Trade Publishing: Ross Scovotti, NueMedia, LLC

Table 14: Social Media: Andrew Wintheiser, Lightburn Designs

Table 15: Social Media Integration: Kevin Waldvogel, Image Systems


	12:30-1:30
	Networking Lunch 



	1:45-2:15
2:15-3:15
	Where are They Now?  Okner Grads in the Marketing World

Panel Discussion: Building  A Career in Today’s Job Market/Economy
Moderated by: Heather Baker, BennettBaker, Ltd.

Jeff Carrigan, Big Shoes Network, Inc.

Brian Catrine, Roundy’s

Joan Oates, Hunter Business Group


	3:15-3:30

	Thanks and Evaluations


