CADMEF   IMC Academic Roundtable – Thursday, May 12th Sessions:
Thursday, May 12th, 2011
DePaul University, 1 East Jackson, Chicago
Room 8002
 

Agenda 
12:30-1:00:  Welcome and Registration

Section 1:  The Business of IMC

1:00 – 1:45: Don E. Schultz, Professor Emeritus-in-Service IMC


Medill School of Journalism, Media and IMC – Northwestern University


and  Martin P. Block, Professor IMC


Medill School of Journalism, Media and IMC – Northwestern University

 “Romancing the Fence Sitter: Utility of the Net Promoter Score in Retail Food Stores”
1:45-2:30: -  Jimmy Peltier, Don Schultz, Debra Zahay Blatz

“Where Does Customer Data Fit into Successful IMC Programs?”

2:30-2:40  
Break

Section 2:  IMC in Academe

2:40-3:05
Brian A. Vander Schee, Ph.D



Associate Professor of Marketing, Aurora University

“The Changing Role of Digital Marketing in the IMC Curriculum: Are Introductory Marketing Textbooks Keeping Pace?”

3:05-3:30
Judy Foster Davis, Ph.D, Professor of Marketing and IMC, IMC Program            

Coordinator, Eastern Michigan University 

 Matthew H. Sauber, Ph.D, Professor of Marketing and IMC, Eastern Michigan University


“Designing a Quality-Focused Online Master’s Degree Program in IMC: A Case Study for Educators”

3:30 – 3:55: 
Debra Zahay Blatz, Ph.D


Restaurant.com Professor of Interactive Marketing, College of Business



Northern Illinois University
“Strategy Tactics and Technology: Working Toward a New Managerial Theory of Marketing Practice”

3:55-4:05:
New Viewpoints in IMC

4:05-4:30: 
Joseph B. Radding, Adjunct Faculty, Eastern Michigan University and Full Time Faculty, The Art Institute of Atlanta

“Integration Mapping: The Visual Representation of IMC Communication Plans as a
Means of Instruction, Client Presentation, Planning and Measurement 
(a work in progress).”
4:30- 5:00  
Carol Scovotti, D.P.S. - University of Wisconsin, Whitewater

“The Impact of Fairs and Festivals on Small Town Retailers: A Multi-Year Case Study”

5:00-5:15
 Wrap Up and Observations

5:15:

Leave for cocktail and keynote dinner at Osteria Via Stato, 620 N. State 

Speaker:  Michael Georgoff, Director-Partner Marketing + Business Development, redbox

  

“Best Friends:  Using Smart Partnerships to Drive Marketing Outcomes”

CADMEF IMC Academic Roundtable
“How 2 B B2B in 2011”
Friday, May 13thth, 2011
DePaul University, 1 East Jackson, Chicago

Agenda DRAFT
8:30-9:00 

Continental Breakfast, Welcome and Introductions

9:00 – 10:00

Real World, Real Results: from the Digital Edge
Kelly Cutler, Marcel Media 
10:00- 11:00

How Crowdsourcing is Revolutionizing Direct and Interactive Marketing

Ross Kimbarovsky, CrowdSPRING  




11:00- 11:15

Break
11:15-12:15 

Book Panel:  B2B 2011 -   Thought Leaders’ Perspectives
Sponsored by Racom Books




Don Schultz, Northwestern University
 Vic Hunter, Hunter Business Group
 Laura Patterson, VisionEdge Marketing
 Alan Weber, Marketing Analytics Group
Moderated by Susan K. Jones, Ferris State University
12:15- 1:30

Keynote Lunch
Speaker: Gary Slack, Slack and Company

“Getting Bizy: Doing for Small Business What Groupon has done for Consumers”

1:30-2:15

 The Impact of Video Integration in Online Marketing
Kay Webster, Google
2:15-3:15
Become a Trade Show Samurai – Simple Skills for Building a Killer Trade Show Lead Database
Mike Moyer, Trade Show Samurai Master
3:15-3:30

Wrap-Up and Evaluations

